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 The competitive environment of local businesses, especially in 
developing economies in which the small and medium enterprises 
(SMEs) are predominant in the economic and employment generation 
spheres, has been transformed to a great extent by globalization. 
Globalization presents both opportunities and threats, among these 
being increased competition, volatility of markets and strain on long 
term sustainability. Almost every local business is also not quite able to 
adjust to these dynamic conditions and there are fears about whether 
they will survive. This research paper will focus on the importance of 
market adaptability in promoting the sustainability of local businesses 
in the worldwide environment of globalization. More specifically, the 
paper examines the way in which the relationship between globalization 
and enterprise sustainability is mediated by the adaptation strategies of 
innovation, market diversification, and technology adoption. The study 
is quantitative based on survey data which was gathered amongst SMEs 
that operate in developing economies. A structured questionnaire was 
given to a representative sample and the data analysed by using 
statistical methods, including regression analysis and Structural 
Equation Modelling (SEM), to test the hypothesised relationships. The 
results indicate that globalization has a major positive effect on the 
market adaptation, and that the market adaptation, in turn, has a strong 
positive impact on the sustainability of enterprises. Also, market 
adaptation is discovered to mediate the correlation between 
globalization, and sustainability outcomes somewhat. The analysis has 
significant theoretical and practical implications, illustrating the need by 
enterprises and policy makers to focus more on adaptive strategies in 
order to guarantee sustainable growth within an ever-globalized 
environment. 
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1. INTRODUCTION 
Globalization has proven to be a revolutionary 
process that influences economic structures, trade 
patterns and business conditions in both the 
developed and the developing economies. It 
facilitates integration across borders, increases 
access to international markets and is associated 
with the transfer of technology and knowledge. 
Nevertheless, globalization also has two-fold effect. 
Although it opens opportunities to growth and 
expansion, it also plays a role in intensifying 
competition as well as exposing the local 
businesses to economic volatility and structural 
imbalance [1], [4]. Previous researches have 
emphasized that the process of globalization can 
affect the distribution of income, economic 
stability, and environmental performance, thus 
posing challenging issues of sustainable 
development [5], [6]. 

Small and medium enterprises (SMEs) are small 
enterprises that are considered significant in the 
area of generating employment and alleviating 
poverty. Nevertheless, these businesses usually 
have some limitations like limited availability of 
finance, technology, and international networks. 
The mounting pressure of globalization 
necessitates them to keep on changing their 
strategies in order to stay competitive and 
sustainable. A large number of local firms do not 
stand a chance to survive in an ever more 
liberalized and competitive market unless effective 
mechanisms of adapting to the environment are in 
place [2], [7], [8]. 
One of the main challenges is how the local 
enterprises can react to globalization by adopting 
market adjustment measures. The literature that 
has emerged has largely concerned the 
macroeconomic aspects of income inequality, 
taxation policies, and urbanization [3], [4], [9], 
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[10]. Although such studies have been very 
informative, there still exists a critical gap in 
research on how the adaptation mechanisms 
(innovation, diversification, and technological 
adoption) at the level of the enterprise have a 
bearing on sustainability outcomes. In addition, 
there exists a paucity of empirical interaction 
between quantifiable measures of adaptation and 
sustainability performance, especially in 
developing economies [6], [11]. 
With this gap in mind, the given study will explore 
the connection between globalization, market 
adjustments, and sustainability levels of 
enterprises. Its specific objectives are: (i) to 
investigate the effects of globalization on local 
businesses, (ii) to measure market adaptation 
based on quantifiable variables that include 
innovation, diversification and adoption of 
technology, and (iii) to evaluate the impact of 
market adaptation on the sustainability of 
enterprises. 
Based on this study, the study will address three 
critical research questions: how globalization has 
impacted the adaptive behavior of local 
enterprises, to what degree market adaptation has 
worked towards enterprise sustainability and 
whether market adaptation mediates the 
relationship between globalization and 
sustainability outcomes. To respond to these 
questions, the research will develop and 
empirically test a structured model which will 
connect globalization, market adaptation and 
sustainability via quantitative methods like 
regression analysis and Structural Equation 
Modeling (SEM). The study presents a number of 
important contributions to the current literature. 
First, it suggests an analytical framework that 
should integrate globalization forces with the 
adaptation and sustainability of enterprises at the 
level of the organization. Second, it presents a 
metric-based approach by the creation of a Market 
Adaptation Index (MAI) that measures key 
dimensions of innovation, diversification, and 
adoption of technology. Third, it offers empirical 
support of the suggested relationships through the 
strong statistical procedures. Fourth, the study 
presents viable policy and managerial implications 
on how to increase the resilience and 
competitiveness of the small and medium 
enterprises (SMEs) in developing economies. 
Lastly, it fills one of the significant gaps in the body 
of research in that it shifts the emphasis of the 
research to focus on micro-level dynamics of 
enterprise sustainability. 
 
2. LITERATURE REVIEW 
Through globalization, the working environment of 
local businesses has been greatly transformed due 
to heightened integration into the global market, 

competition, and availability of international 
resources. It also presents significant opportunities 
such as access to the global markets, advanced 
technologies, and the ability to transfer knowledge, 
which may help to boost the productivity of firms 
and stimulate the process of innovations [1], [7]. 
Meanwhile, globalization is posing huge challenges 
especially to businesses in developing economies 
which are often curtailed in terms of capital, 
technology and institutional support. This can 
destabilize local firms and further structural 
inequalities thus influencing business 
sustainability in the long term [2]-5). These 
opposite impacts bring out the complexity of 
globalization in determining the performance and 
survival of enterprises. 
To adapt to these dynamics, market adaptation has 
come to be an important theoretical and practical 
framework of analyzing how enterprises react to 
external changes. Market adaptation is the 
possibility to adapt strategies, structures and 
activities of firms in accordance with the new 
market conditions. Most important areas of 
adaptation comprise strategic agility, innovation, 
and responsiveness. Strategic flexibility allows 
firms to restructure resources and reinvent 
business models, whereas innovation facilitates the 
process of developing new products, services and 
processes that help in increasing competitiveness. 
Responsiveness also enables firms to foresee and 
respond constructively to customer needs and 
pressures of competition. Experience indicates that 
firms with adaptive strategies, including market 
diversification and adoption of technologies are in 
a better position to maintain performance in the 
globalization pressures [6], [10], [11]. 
Enterprise sustainability, in turn, has been gaining 
more and more momentum as a multidimensional 
concept involving economic, social and 
environmental aspects. Economic sustainability 
refers to profitability and financial stability in the 
long term, social sustainability is the generation of 
employment and development of communities in 
the long term, and environmental sustainability is 
resource efficiency and ecological responsibility in 
the long term. The dimensions are consistent with 
the global development frameworks including the 
Sustainable Development Goals (SDGs) which have 
been proposed by the United Nations, which 
advocate inclusive and sustainable economic 
growth. According to the existing literature, 
globalization is capable of affecting sustainability 
results in a complex manner, depending on the way 
enterprises manage their resources and react to 
external pressure [6], [9]. 
Although the current body of literature related to 
the impacts of globalization and its economic 
consequences is quite rich, there are still several 
important gaps. Much of the previous literature has 
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focused more on macro-level adaptation processes 
(income inequality, taxation, and economic 
growth) and little on firm-level adaptation 
processes [3], [4], [8]. Additionally, there are no 
common and measurable parameters to judge the 
market adaptation in the empirical studies. The 
combination of globalization, adapting to the 
market, and the sustainability of the enterprise 
into one analytical framework is also not properly 
explored, especially with regard to the developing 
economies. Also, empirical research that 
investigates the mediating effect of market 
adaptation between globalization and 
sustainability has been limited. Filling these gaps, 
the current study will propose a consistent, metric-
oriented model to evaluate the impact of market 
adaptation on enterprise sustainability in the 
globalization context, thus making a contribution 
both to theoretical development and practical 
knowledge. 
 
3. Conceptual Framework & Hypotheses 
The conceptual framework of the proposed study 
is formulated to explore the relation between 
globalization and market adaptability and 
sustainability of enterprises in the environment of 
developing economies. Globalization is believed as 
a critical external factor that influences the 

operating environment of the local businesses by 
affecting the competition, the availability of 
resources, and market opportunities. Nonetheless, 
the flexibility of businesses to exploit globalization 
would greatly rely on the adaptability of the 
business to counteract market dynamics. The 
adaptation of the market is thus a mediating factor 
whereby globalization is affecting sustainability of 
enterprises. It includes the important strategic 
dimensions of innovation, market diversification, 
technological adoption, and strategic flexibility that 
help firms to effectively respond to global 
pressures. In turn, enterprise sustainability is 
manifested in economic performance, social 
contribution and environmental responsibility. 
The study suggests a formal association where 
globalization will impact the market adaptation, 
which will further impact the outcomes of 
sustainability of the enterprise as illustrated in Fig. 
1. This framework supposes that globalization 
does not automatically lead to sustainability; 
instead, its impacts are conveyed through the 
adaptive capability of the firm. The framework 
allows a holistic picture of how companies can 
attain sustainable development in a global 
economy by considering these variables as one 
analytical model. 

 

Fig. 1. Conceptual Framework Showing the Relationship Between Globalization, Market Adaptation, and 
Sustainability 

 
The factors of globalization in this framework are 
considered to be the independent variables, which 
include external economical as well as competitive 
factors. The market adaptation is placed as the 
mediating factor, which will represent the internal 
strategic actions of enterprises. Sustainability is 
regarded as the dependent variable, which reflects 
on the long-run viability and performance of the 
firms in terms of economic, social, and 
environmental. 
Using this conceptual model, the study 
hypothesizes the following: 
H1: Globalization has a positive impact on the 
development of markets among local businesses.  
H2: Market adaptation has a positive influence on 
sustainability of enterprises.  
H3: The market adjustment mediates the 
correlation between globalization and 
sustainability of enterprise.  
These hypotheses are tested empirically through 
quantitative data, regression analysis and 
Structural Equation Modeling (SEM) are used to 

confirm the proposed relationships and to test the 
strength of the mediation effect. 
 
4. METHODOLOGY 
4.1 Research Design 
The research design used in this study is a 
quantitative research design, which will be used to 
study the relationships between globalization, 
market adaptation, and enterprise sustainability in 
developing economies. It is a deductive method, in 
which hypotheses based on the conceptual 
framework, are tested using primary data. The 
study is cross-sectional, implying that they capture 
the information of enterprises at one point in time, 
and as a result, they can identify the patterns and 
associations among the variables. Quantitative 
approach is especially suitable as it allows 
measuring the latent constructs and testing the 
cause-and-effect relationships with the help of 
such statistical methods as regression analysis and 
Structural Equation Modeling (SEM). The overall 

Globalization Market Adaptation Sustainability 
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functional relationship of the study would be as 
follows: 

𝑆𝑈𝑆𝑖 = 𝑓(𝐺𝐿𝑂𝐵𝑖 , 𝑀𝐴𝐼𝑖) 
where 𝑆𝑈𝑆𝑖  represents enterprise sustainability, 
𝐺𝐿𝑂𝐵𝑖  denotes globalization exposure, and 𝑀𝐴𝐼𝑖  
represents market adaptation for firm 𝑖. This 
formulation provides the foundation for testing 
both direct and mediated relationships within the 
model. 
 
4.2 Data Collection 
Primary data were data collected using a 
structured questionnaire on small and medium 
enterprises (SMEs) in developing economies. The 
survey tool was created to include both the firm-
level data and the perceptions regarding the 
globalization exposure, the approach of adopting 
the markets, and the performance in terms of 
sustainability. To make sure that there was 
sufficient representation of various firms, 
industries and geographical locations, a stratified 
random sampling method was adopted. The 
cumulative sample size comprised of n = 250 
enterprises that is deemed representative of 
multivariate statistical analysis including SEM. The 
questionnaire consisted of the Likert-scale 
questions, as well as some quantitative indicators, 
with responses being measured on a five-point 
basis (strongly disagree to strongly agree). Table 1, 
which gives an overall picture of the sampled firms, 
enables the identification of the firm size, the 
sector category, and the distribution across the 
regions of operation of the sampled firms, all of 
which are included in Table 1. 
 
4.3 Measurement of Variables 
The research uses a combination of objective 
measures and measures based on perceptions to 
operationalize the construct of globalization, 
market adaptation and enterprise sustainability. 
The independent variable is globalization, which is 
determined by measures like the level of foreign 
competition, access to global supply chains and the 
perceived level of openness towards trade which is 
taken to be the level of foreign competition faced 
by enterprises. The conceptualization of market 
adaptation as a mediating variable is measured 
with a composite Market Adaptation Index (MAI), 
which is a measure of the firm in terms of its ability 
to respond to globalization pressures by the levels 
of export intensity, market diversification, rate of 
innovation, technology adoption and strategic 
flexibility. Computations The MAI is an average of 

standardized indicators and therefore, is calculated 
as follows: 

𝑀𝐴𝐼𝑖 =
1

𝑘
 𝑋𝑖𝑗

𝑘
𝑗=1  

where 𝑋𝑖𝑗 represents the standardized value of 

each adaptation indicator and 𝑘 denotes the total 
number of indicators included in the index. The 
dependent variable, enterprise sustainability, is 
measured in terms of financial dimension, cost and 
efficiency dimension, employment dimension, 
community engagement dimension, and resource 
efficiency. All the variables of the empirical 
analysis have detailed operational definitions and 
measurement indicators summarised in Table 2 to 
ensure clarity, consistency and replicability of the 
empirical analysis. 
 
4.4 Data Analysis Techniques 
The analysis of the data will be carried out through 
a sequence of the statistical methods aimed at 
providing the results with the reliability and 
validity. The first step involves summarizing the 
characteristics of the sample and important 
variables using descriptive statistics such as the 
mean and standard deviation of the variables, and 
the frequency of occurrence of each variable. To 
determine the internal consistency of the 
measurement scales, the analysis of reliability is 
done with the Cronbach alpha. The correlation 
analysis is then conducted to investigate the 
relationships between the variables of 
globalization, market adaptation and sustainability 
which give preliminary ideas about the 
relationships of the variables. The hypothesized 
relationships are tested by implementing multiple 
regression analysis using the following model: 

𝑆𝑈𝑆𝑖 = 𝛽0 + 𝛽1𝑀𝐴𝐼𝑖 + 𝛽2𝐺𝐿𝑂𝐵𝑖 + 𝜀𝑖  
where 𝛽0 is the intercept, 𝛽1  and 𝛽2 are regression 
coefficients, and 𝜀𝑖  represents the error term. 
Additionally, Structural Equation Modeling (SEM) 
is used to test the overall conceptual framework 
and evaluate the mediating role of market 
adaptation. Indirect effect is used to determine the 
mediation effect, which is calculated as: 

𝐼𝑛𝑑𝑖𝑟𝑒𝑐𝑡 𝐸𝑓𝑓𝑒𝑐𝑡 =  𝛼1 × 𝛽1  
where 𝛼1 represents the effect of globalization on 
market adaptation and 𝛽1  represents the effect of 
market adaptation on sustainability. An important 
indirect impact validates the mediating impact of 
market adaptation. SEM allows the estimate of 
several relationships simultaneously and gives 
model fit indices, thus providing a complete and 
rigorous validation of the hypotheses proposed. 

 
 
 
 
 
 



38 Journal of Social Science and Management Studies | Jan - Mar 2026 

 

 

M Praneesh / Globalization and Local Enterprise Sustainability: A Study of Market Adaptation in 
Developing Economies 

 

 
 

Table 1. Sample Profile 
Variable Category Frequency Percentage (%) 
Firm Size Small 140 56% 
 Medium 110 44% 
Sector Manufacturing 90 36% 
 Services 100 40% 
 Trade 60 24% 
Region Urban 120 48% 
 Semi-Urban 80 32% 
 Rural 50 20% 

 
Table 2. Variable Definitions & Metrics 

Variable Dimension Indicators 
Globalization Exposure Foreign competition intensity, global supply chain 

access, trade openness perception 
Market Adaptation 
(MAI) 

Strategic Response Export intensity, market diversification, innovation 
rate, technology adoption, strategic flexibility 

Sustainability Financial Profit growth, cost efficiency 
 Social Employment generation, community engagement 
 Environmental Resource efficiency, environmental practices 
 
5. Results and Findings 
5.1 Sample Profile 
The distribution of the sample (n = 250 
enterprises) across the size of the firms, industry 
sphere, and geographic location is presented in the 
chart 2 that gives a broad overview of structural 
composition of the called enterprises. Regarding 
the firm size, the data shows that 140 enterprises 
(56%) are small firms and 110 enterprises (44 %) 
are medium-sized firms. This is an indicator of the 
common organizational structure of SMEs in 
developing economies where small firms are the 
majority; but medium enterprises also play a 
significant role in the economic activity and 
organizational diversity. 
In terms of industry distribution, the sample 
consists of 100 enterprises (40%) in the services 
industry, 90 enterprises (36%) in the 
manufacturing industry and 60 enterprises (24%) 
in the trade industry. The fact that there is a large 
representation of service-based firms suggests that 
there is shift towards service based economic 
activities whereby there is a high representation of 
manufacturing firms. The addition of trade 
enterprises on the list is also a better way of 
ensuring the industry is well balanced in terms of 
the industry it represents. 
Regionally, the distribution is as follows 120 
enterprises (48%), 80 enterprises (32%), and 50 
enterprises (20%). Urban dominance of firms is a 
demonstration of greater access to infrastructure, 
technology, and global markets, which are 
paramount to business growth and adaptation. The 
presence of semi probable and rural firms, 

however, point to the entry of firms that operate at 
different levels of resource availability and market 
coverage. 
In general, the numerical distribution presented in 
Fig. 2 shows that the sample is well-balanced and 
diverse in terms of firm size, industry, and the 
regions. This diversity contributes to the strength 
and external validity of the study, as it includes the 
differences in enterprise characteristics that can 
impact the market-adaptation and sustainability 
results. 
 
5.2 Descriptive Statistics 
Table 3 shows the descriptive statistics of the main 
variables: globalization, market adaptation, and the 
sustainability of enterprises: based on a sample of 
n = 250 enterprises, the authors provide an 
understanding of the main tendencies and the 
variability of these variables. The average score of 
globalization is 3.72, which exceeds the middle of a 
five-point scale, implying that companies have a 
moderate to high degree of exposure to economic 
forces in other countries like foreign competition 
and involvement in international supply chains. 
The standard deviation value of 0.68 is relatively 
low thus indicating that most companies report 
similar values of exposure to globalization thus 
being a fairly homogenous external business 
environment. The minimum (2.10) and maximum 
(4.85) values also demonstrate that although there 
is some lower exposure of some firms, there are 
also a substantial number of firms that operate in 
highly globalized environments. 
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Fig. 2. Combined Sample Distribution of Enterprises by Firm Size, Industry Sector, and Region (n = 250) 

 
The mean value of market adaptation is recorded 
as high as 3.85 which means that the firms are 
actively involved in adopting adaptive strategies, 
such as innovation, market diversification, and 
adoption of technology. This implies that 
companies are not responding passively to the 
processes of globalization but rather are 
proactively revising their strategies in order to stay 
competitive. The standard deviation of 0.72 implies 
that there is moderate variation i.e. though 
adaptation is common, the degree of the 
adaptation varies among the firms, based on their 
capabilities, resources and strategic orientation. 
This variation is indicated by the range of values, 
between 2.25 and 4.90, and some firms have lower 
responsiveness and others have very high levels of 
responsiveness. 
The highest mean value is observed with 
enterprise sustainability which is 3.90, indicating 
that there is a strong emphasis on long-term 
performance by firms across financial, social, and 

environmental dimensions. The standard deviation 
of 0.65 is relatively lower which indicates that the 
sustainability practices are becoming more 
standardized and widely used among SMEs. The 
range observed (2.40 to 4.95) implies that 
although the majority of firms are shifting towards 
sustainable practices, there are still some 
differences in the extent of the adoption. 
Generally speaking, Table 3 shows a definite trend 
according to which, the higher the globalization 
exposure, the higher the adaptation to the market, 
and the better the sustainability outcomes. The 
positive correlation between the mean values in 
the globalization (3.72) and market adaptation 
(3.85) and sustainability (3.90) is indicative of a 
progressive relationship, which supports the 
premise of the study which states that adaptive 
strategies would allow firms to transform the 
constraints of globalization into sustainable 
performance. 

 
Table 3. Descriptive Statistics 

Variable N Mean Std. Deviation Minimum Maximum 
Globalization 250 3.72 0.68 2.10 4.85 
Market Adaptation 250 3.85 0.72 2.25 4.90 
Sustainability 250 3.90 0.65 2.40 4.95 

 
5.3 Relationship Between Globalization and 
Market Adaptation 
Regression and SEM were used to analyze the 
relationship between the globalization and market 
adaptation. The findings reveal that there is a 
positive and statistically significant relationship, 
which means globalization is a force that plays a 
catalytic role in adaptive behavior in enterprises. 
Companies that are exposed to greater exposure to 
foreign competition and global integration are 

more likely to innovate, diversify their markets and 
embrace new advanced technological innovations. 
This observation leads to the conclusion that 
globalization puts certain pressure and 
opportunity on firms requiring companies to 
increase their strategic flexibility. Businesses that 
embrace globalization as a challenge are likely to 
invest in innovation and increase their market 
share, whereas businesses that do not adjust to 
globalization may become less competitive. The 
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magnitude of this relation brings out the aspect of 
external environmental conditions in influencing 
internal organizational strategies. It also 
establishes that, globalization is not only a 
contextual variable, but a force that is driving the 
transformation of an enterprise. 
 
5.4 Effect of Market Adaptation on 
Sustainability 
The analysis also shows that market adaptation 
has a strong and positive influence on the 
sustainability of the enterprises. Companies that 
portray greater rates of adaptation are likely to 
have improved financial performance in terms of 
greater profitability and cost efficiency. Besides 
that, adaptive firms make more of their 
contribution to social outcomes, including 
employment and social engagement in 
communities. Environmental sustainability is 
improved too since the firms that are using 
modern technologies and effective processes find it 
easier to manage the resources and cut on the 
waste. 
This observation highlights the importance of 
adaptation as a strategic resource that helps 
companies to elicit external forces into sustainable 
responses. Market adaptation, instead of being an 
adaptive mechanism, has been a proactive strategy, 
which has increased resilience and made the 
company viable over the long term. The findings 
indicate that those enterprises that invest in 
innovation, diversification and adoption of 
technology are better placed to have balanced and 
sustainable growth. 
 
5.5 Structural Equation Modeling (SEM) Results 
Figure 3 shows the results of the Structural 
Equation Model (SEM) showing the relationships 
between globalization, market adaptation and 
enterprise sustainability and the corresponding 
standardized path coefficients. The model shows a 
good fit with the data observed, as indicated by 
acceptable fit indices (e.g., CFI = 0.94, RMSEA = 
0.05, 0.20), which confirms that the conceptual 
framework to be used is adequate to represent the 
empirical data. The path coefficient between 
globalization and market adaptation is β = 0.62 (p 
< 0.001), which shows that there exists a positive 

and statistically significant relationship between 
them. This implies that a unit rise in globalization 
exposure translates into a 0.62-unit rise in market 
adaptation, which means that firms that have faced 
higher exposure to globalization have a higher 
likelihood of adopting adaptation strategies such 
as innovation, diversification, and adoption of 
technology. 
The correlation between the market adaptation 
and the sustainability of the enterprise is also 
positive and significant, with the path coefficient of 
the variable 1 to variable 2, being 0.71 (p < 0.001). 
This suggests a strong effect implying that 
companies that have higher levels of adaptation 
are considerably more likely to deliver better 
sustainability results in all financial, social, and 
environmental aspects. Contrastingly, the direct 
influence of globalization on sustainability is 
relatively less but still statistically significant, with 
a coefficient of β = 0.28 (p < 0.01). It implies that 
although globalization has some direct effects on 
the sustainability, its overall effect is found through 
the market adaptation. 
The indirect effect confirms the mediation effect of 
market adaptation with a calculated value of 0.62 × 
0.71 = 0.44, and a statistically significant value (p < 
0.001). This implies that much of the effects of 
globalization on sustainability are passed over 
through the adaptive capabilities of the firm. The 
overall impact of globalization on sustainability is 
then 0.72 (direct + indirect) which reflect the 
combined effect of the two channels. Also, the 
model explains a high percentage of variation in 
the dependent variables with R 2 = 0.38 in market 
adaptation and R 2 = 0.57 in sustainability 
indicating that the globalization influences the 
market that is, market adaptation by one percent 
variation by the globalization. In general, the 
empirical evidence in terms of numerical data 
contained in Fig. 3, empirically supports the 
proposed model, showing that the processes of 
globalization have a strong positive impact on 
market adaptation which, in turn, plays a leading 
role in promoting the sustainability of enterprises. 
The results prove the significance of market 
adaptation as one of the mediating mechanisms 
between the external world forces and the 
outcomes in terms of internal performance. 
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Fig. 3. Structural Equation Model (SEM) of Globalization, Market Adaptation, and Sustainability 

 
5.6 Hypothesis Testing Results 
The hypothesis testing results confirm that all 
proposed hypotheses are supported. The initial 
hypothesis (H1) according to which globalization 
has a positive impact on the market adaptation is 
proved by the fact that such a relationship is 
extremely positive. The second hypothesis (H2) 
that the market adaptation has a positive influence 
on the sustainability outcomes is also supported, 
as the strong positive influence of the adaptation 
on the sustainability outcomes are evident. The 
third hypothesis (H3) that states that market 
adaptation mediates the relationship between 
globalization and sustainability is confirmed as it is 
true that the indirect effect is significant when 
examined in the SEM. 
Combined, these findings indicate that adaptation 
in the markets is crucial in enabling the local 
entrepreneurs to overcome the globalization and 
perform sustainably. These findings underline the 
that adaptive competency is not a choice that can 
help organizations survive and prosper in a 
globalized economic environment. 
 
6. DISCUSSION 
The scholarly results of this research give good 
empirical data on how globalization and market 
adjustment can improve enterprise sustainability 
in developing economies. The findings also show 
that globalization plays a significant positive role in 
market adaptation and this means that an increase 
in exposure to global competition and 
international market dynamics will force firms to 
adopt strategic response such as innovation, 
diversification and adoption of new technologies. 
This result means that globalization is not only a 
source of pressure but also a factor in the 
organizational change, which makes firms to 

enhance its capacities in order to keep up with the 
competition. 
The positive association between market 
adaptation and sustainability of an enterprise also 
speaks volumes of the relevance of adaptive 
strategies when it comes to achieving a sustainable 
performance. The companies which actively 
participate in innovation and strategic flexibility 
are in a better position to improve financial 
performance, add to social progress, and be 
environmentally friendly. This helps prove that 
sustainability is not just a fallout of external 
conditions but is mainly motivated by internal 
strategic responses to the external conditions. The 
mediation of market adaptation confirms that 
globalization is indirectly affecting sustainability 
through the capacity of the firm to adapt, 
supporting the main premise of the research paper. 
The results when compared with other previous 
research show consistency with the existing 
literature which highlights the transformative 
nature of globalization on the behavior and 
performance of firms. Past research has mainly 
concentrated on macro level outcomes like 
economic growth and income inequality; but this 
study carries the discussion to the micro level by 
showing how the mechanisms of adaptation in the 
firms translate the pressures of globalization into 
sustainable results. This consistency with previous 
literature enhances the validity of the findings as 
well as provides new knowledge about the 
dynamics at enterprise level. 
These findings have some important implications, 
in particular on the developing economies, where 
local enterprises are often confronted by resource 
limitations and institutional issues. The findings 
indicate that the policymakers ought to provide 
conducive factors that will help the SMEs to 
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innovate, embrace the new technology, and achieve 
greater expansion in their markets. It can be 
beneficial to the adaptive capacity of firms, as well 
as the sustainability performance of firms, by 
making finance and infrastructure accessible as 
well as the global networks. 
Additionally, the paper highlights the importance 
of adaptation measures as the pathway between 
globalization and sustainability. The proactive 
measures of enterprises, i.e. to invest in new 
technologies, to diversify markets, to increase 
operational flexibility, are more likely to transform 
globalization challenges into growth opportunities. 
It is in this regard that firms should move beyond a 
re-active mode of operation to a more pro-active 
mode of operation in responding to global 
pressures, which will enable firms to be long-term 
resilient and competitive in an increasingly 
interconnected world. 
 
7. CONCLUSION 
This paper looked at the linkage between 
globalization, market adaptation and sustainability 
of enterprises within the context of developing 
economies. The results greatly support the fact 
that globalization is a very important factor 
determining adaptive behavior of local businesses 
and market adaptation is an essential process that 
helps companies to attain sustainable 
performance. The findings indicate that 
enterprises that are exposed to market forces in 
the global market are more prone to adopting 
business strategies, like innovation, market 
diversification, and technology adoption, which 
consequently increase both their financial, social 
and environmental sustainability. 
In its discussion of the research questions, the 
study affirms that globalization has a positive 
impact on the adaptive behavior of local 
enterprises and this implies that companies will 
react to the global pressures by changing their 
strategies and operations. It also proves the fact 
that the market adaptability is one of the key 
factors that can be used in the process of attaining 
the long-term growth of the enterprise and its 
overall impact on the overall performance of the 
enterprise. Moreover, the findings also indicate 
that market adaptation mediates the relationship 
between globalization and sustainability and 
means that the benefits of globalization are 
achieved through the effective practices of market 
adaptation. 
The research not only provides significant 
contributions to theory but also practice. 
Theoretically it is a step forward in the 
understanding of globalization as it integrates it 
with the understanding of market adaptation and 
sustainability in the same analytical framework. It 
helps to shift the emphasis on macro level studies 

of firm behavior to micro level enterprise 
dynamics, and thus contributes to the literature on 
firm behavior in developing economies. On a 
pragmatic level, the results form a useful source of 
information to policymakers and business 
practitioners. They stress that SMEs should be 
assisted to develop adaptive capacities with the 
help of innovation, adoption of the latest 
technology and expansion strategy in the market. 
In general, the analysis has revealed that the 
sustainable development of enterprises in a 
globalized economy is determined not only by the 
external factors but also by the strategic reaction, 
which is taken by companies. 
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